question paper contains 7 printed pages]

Roll No. | ;L D q

S. No. of Question Paper : 7018 @

This

Unique Paper Code - : 22417510
Name of the Paper - . Advertising
Name of the Course : B.Com. (H) : DSE-2
Semester - -V
- o«
Duration : 3 Hours o S’Q\ Maximum Marks : 75
9

(Write your Roll No. on the top imn@'ely on. receipt.of this question paper.)

\

Note — vAnswers may@ written either_in English or in Hindi;
but the same médiﬁm should be used throughout the
paper. ‘

feaoft :—39 T-TF &1 W SIS A < fRdt T am
i S dfr It ST w1 wWieEm T @ oA
a,n%q |

Attempt A/l questions.
All questions- carry equal marks.
Tt ywd & W ST
Tyt # ofF GEH

P.T.O.

Download all NOTES and PAPERS at StudentSuvidha.com


http://studentsuvidha.com/
http://studentsuvidha.com/

(a)

(b)

(37)

(%)

(a)

(1)
()

(2)

" ke : 70
Advertising is defined as paid forp, 18
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presentation and promotjgy, of ideas personal
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by an identified SPonsor.” Explain the
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discuss the indispensable role of advertjs;
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What is Advertising Budget ? Discusg the varig
us methogg

of setting an effective advertising budget,
”mﬁﬁt'wwwﬁﬁwmgm;
T 81 P, g S, ), s
WA E B T vt o o
2" 3 wmym Hﬁ$$z Fifwy T =
et uf W e wi
R oo @ %7 wF guet e T
fruifta w07 & fafirs adet =1 frae s
Or/(37¢1ET)

Discuss the elements of the marketing communication
process. s
uring

Discuss various Post-testing techniques used in meds
4
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effectiveness of advertising.
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he various message formats using suitable

Enumerate t
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examples.

¢ advertising changing social and cultural values related
to consumption pattern of the Indian consumers ? Justify
your statement in the context of increasing consumption

of fast food and junk food. 7
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(@)  Explain any two of the fo%@}hg terms :

NS
() Media Plannin%Q\Q
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(i) Media Selection
(itf) Media Scheduling.

. . is giving &
(b)  “Interactive media and expansion of internet 18 &

extended dimension to advertising.”
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In the light of the above statement, disouss 7

of advertising on the internet. ;
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(@)  Define reach, frequency, ;gross rating points and cost per

thousands as the terms of media use. 8
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What is meant by clutter in media ? What are the ways

advertj : . . ,
ertisers might deal with the Increasing amount of clutter

found o television ?
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" ‘ tion of advertising agency. 8
) Discygg the legy i '
a)

Mework of advertising in India and
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Discuss various types of advertising agency. What are

the major functions of an advertising agency ? 8

Ethical and legal aspects of advertising é&@a are the
most debatable topics in the moder{;@ext when ‘marty
Q

transitions are going on for u&'&@mual anid social appeal

. » ; : impaet
in advertising for various products:, Discuss the Imp

1
of sensual and social appeal..on-Adolescents.
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5 Write short notes on amy three of the following : 15

(@) Surfogate Advertising

(b). Types of Pre-tests for evaluating advertising effectiveness
(¢)  Advertising Layout

(d)  Agency-Client relationship
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